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CANADA

Current trends in the international wine and spirits market and 
outlook to 2016, conducted by British firm, The International Wine 
and Spirit Research (IWSR) on behalf of Vinexpo:

…A veritable benchmark for sector professionals, this much-
anticipated study confirms that Canada will maintain its 
impressive growth rate with regard to wine consumption between 
2012 and 2016 (+14.27 per cent), three times greater than the 
global average…

Canada’s market ranks seventh in the world, with a value 
of $6.1 billion; that is projected to grow by 10.4 per cent by 
2018, Vinexpo says...



World sales soar for wines priced higher than US$10 per bottle 

Their growth should continue between 2011 and 2016 by a 
massive 29.93%, while at the same time the consumption of 
wines priced from US$5 to US$10 per bottle is expected to 
increase by 9.99%. 

Wines that sell for less than US$5 per bottle, which represented 
69.92% of wines drunk in 2011, are expected to increase by 2.77% 
over the same 5-year period. 



ex: LCBO Sales soar for wines priced higher than US$10 per bottle



Sourcing Bottle & Bulk WINE          2013

(millions	
  L) Bo,led Bulk

Italy 57 8

USA 50 9

France 48 8

Australia 30 20

Chile 18 12

ArgenFne 18 6

Spain 13 13

Portugal 8

New	
  Zealand 8

South	
  Africa 7 13

In Canada we buy from:



Italian wines are consistently liked in Canada 

% Vol Import 
Wine 2013 Qc Ont BC Alb Man NS CAN

France 28 9 5 5 6 7 15

Italy 20 20 7 15 14 12 17

Australia 13 15 22 15 22 33 16

Spain 11 5 9 8

USA 9 19 20 15 16 10

Argentina 5 6 9 6 7 6

Chile 5 13 20 15 16 10

South Africa 7 6 4

New Zealand 7 2

Germany 5 2



LCBO 2014 (Ontario)

• Sales of European wines were 2,5% above 2013.

• Italy, which accounted for 47% of sales, grew by 2,6% (France 27% & 2%). 

• The ripasso subset remained particularly strong, gaining 9,5%.

• Italian whites continue to be dominated by Pinot Grigio, which rose 2% and 
accounted for 59% of all Italian wine sales.



SAQ 2014, Market Share (Qc)

France + Italy dominate the Qc Market  (> 50%)



SAQ 2014, Market Share (Qc)



Price Structure example

• Based on a 4 euro bottle FOB



SAQ Ad Valorem Markup/ bottle = 135%

(This example is provided by SAQ on its B2B site)

• imported wine bottle bought 5,44$ (including freight) (4 euros equivalent)

• Ad Valorem mark up = 135%  CDN 7,34$

• Taxes: GST+PST+ Special Tax= ,7$+ 1,4$+,84$

• Excise & Customs= ,48$

• Retail price: 16,20$

• ad Valorem in 2010 was 129%. For Spirit paid 3,72/btle ad valorem = 316%



IP= Private imports allowed in QC

•Wine Bars and Fine dining stacks > 80% of their wine list  with IP

• They differentiate with special products, (nobody knows their costs)

•Allow for niche products in small quantity to enter the market scene

•ex: No sulfur « Natural » wines deemed unstable by SAQ



Listing with the 2 CAN biggest wine markets

exemple of ponderation grilles from SAQ and LCBO



Listing with SAQ 

New Grille

Old Grille



Listing with LCBO



Thank you!


